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The CDA

The Princeton CDA began
meeting in the Spring of

2014 with a common goal
of enhancing the quality of
life through Economic and
Community Growth.




CDA members with the
assistance of Jay Dampier,

Green Lake County UW
Extension Educator,
developed a businesses
survey which will...




e Determine the needs of our
businesses

» Assist in the marketing of the

community

» Provide assistance to our businesses
in a variety of areas

 Promote Princeton as a destination
stop




Our Community Response

105 commercial
properties

*53 responses




Where do our

Customers come from?




They come from the following ;
cities... (According to respondents) :

. Madison 6. Neshkoro

. Milwaukee 7. Markesan
Green Lake 8. Fond du Lac

. Princeton 9. Oshkosh

. Montello 10. Berlin




They come from the following
Counties... (According to respondents)

*Green Lake <Columbia

Marquette <Adams

*Waushara <Washington
*Fond du Lac
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 Customer Target DEMOGRAPHICS

» Most survey respondents didn’t
market gender specific

» Most survey respondents didn’t
market based on age - other
than reduced effort for
customers under 18 years old




’ 7 Extension

Green Laka Ceunty




Other Draws to Princeton

* Recreation

* Places to Eat

* Places to Shop
 Activities

* Location
 Community Feel
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Where do we go from here?

* CDA Group will meet with Businesses
and provide Survey results

* Training opportunities made
available

» Marketing options explored

» Generate opportunities to be
involved




