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2 EXECUTIVE SUMMARY

Princeton residents and business owners created a very friendly
community with a strong focus on tourism. With a developing
downtown district, intriguing events such as the Flea Market,
significant natural resources potential, demonstrated energy, and
exceptional customer service, Princeton promises to continue on a
positive path. As this report details, the community has done a lot to
develop the community:

with greenspaces downtown,

nice streetscapes,

thoughtful amenities such as fountains and benches,
ample promotional materials,

eclectic stores,

fun events,

ample parking,

unexpected dining options, and

v v vV Vv VvV VvV Vv Vv v

an overall feeling of safety.

1 The word cloud concept was suggested by Bill Ryan, a professor and
specialist with Center for Community & Economic Development with
the University of Wisconsin Cooperative extension.
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Figure 1: Word Cloud of the 70 Most Frequent Terms in this Report!

Princeton was a fun community to visit for the day.

Part of the First Impressions Program, however, focuses on areas for
improvement. Thus, the report contains suggestions and observations
by outsiders visiting the Princeton community for the first time.

Strikingly, other than tourism and small-retail, the economic engine of
the area was unclear. Traditional economic development sources such
as industry and manufacture seemed missing and caused us to pause
when considering the viability of living in Princeton. While the retail
sector seemed adequate for very basic local needs, the shopping
options seemed limited, and perhaps, focused on tourist needs more
than community needs. Also, demand for a diversity of housing
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Figure 2: Princeton Streetscape--Late Summer
options, as Princeton develops, may also pose a limit of growth as

housing seemed limited.

Despite beautiful natural areas immediately adjacent to the
downtown and a river running through the town, common
recreational amenities, especially for youth and families, seemed
limited—and may deter growth. There appeared few parks, gyms,
outfitters, or other recreational businesses or venues. The river in
particular seemed almost an afterthought in the downtown—but with

potential access for river-recreation such as canoeing or kayaking via
an empty lot downtown,

The report addresses, in much more detail, the positive aspects
(many) and areas of opportunity. Regarding the latter, certainly,
Princeton shows significant promise as it continues to develop and
revitalize. As mentioned, the river running through town poses
significant potential for recreation—both for tourists and for the
community. Empty storefronts and lots, a common issue for any small
town, provide potential for new stores or improvements—perhaps
with business incentives. A re-developed Tiger Brewing Building,
something that intrigued the Cuba City team, might also provide
additional opportunities for creating a “destination business” in the
community. Continuing to refine social media and digital media
strategies may also help to better promote and position the
community—telling the Princeton story so to speak. With the track-
record in Princeton so far, the opportunities probably have a good
likelihood of success.

In summary, Princeton was truly a nice place to visit (even on an
otherwise gloomy day) and has a lot going for the community. The
community also shows significant potential for continued revitalization
and development with planning. A plan for the future may help to
identify opportunities and focus efforts on both immediate and
longer-term projects.




3 EVALUATION TEAM

Three people from the Cuba City Team performed the evaluation on
Saturday, 29 August 2015.

Amy Sampson
tavern owner from Cuba City

Daryl Fischer
executive director of the Cuba City Chamber of Commerce

Shannon Brown
assistant professor with the University of Wisconsin Extension in
Grant County, Lancaster, WI

All of the evaluators were over age 30.

In addition to the Evaluation Team, the following provided significant
support, assistance, and insights during the First Impressions
Evaluation:

Tom Gile
mayor of Cuba City

Amy Murphy
deputy clerk and treasurer for Cuba City

George Morrissey
director of public works for Cuba City

Bob Jones
economic development director, Cuba City

Taylor Gronau, former economic development director, initiated the
2015 First Impressions Program for Cuba City.




4 EVALUATION-VISIT & SITE CONDITIONS

The visit occurred on Saturday, August 29, 2015. The Evaluation Team
arrived in Princeton at approximately 9:05AM. The day started with
heavily overcast skies, light rain and drizzle, and temperatures in the
upper 60s. Throughout the day, the rain dissipated, but the day
remained largely cloudy with mild temperatures. The Evaluation Team
first conducted a 10-minute drive through the town while observing
the four main entrances. We then visited the Flea Market, followed by

Figure 4: Rain slick roadways and nice mini-park area in town

and surrounding area. The group split-up for lunch, with each visiting a
different eatery. We finished the downtown walks in the early
afternoon and then did another driving tour of the town to check
anything that may have been missed earlier, The evaluation concluded

with a visit to the Piggly Wiggly Grocery Store, to evaluate food
options, and a final drive-through of the town.

Figure 3: A gloomy, late summer day

another drive around town, and then a detailed visit to Water Street




5 PRIOR TO ARRIVAL

5.1 PRE-VISIT IMPRESSION & EXPECTATIONS

What is your impression of the community before your upcoming visit?
What are you expecting to see?

| went to their website. The website was very nice, and it gave me lots
of information about the flea market, Water Street shops, and dining.

| honestly know nothing about the town of Princeton before going into
this trip or my research. My expectations, given that it is a community
comparable to Cuba City, are to find a strong sense of pride and a
handful of specialty shops and/or family merchant businesses. | am
really hoping we find an exciting dining option — such as a place well-
known for a certain entrée or feature.

I had no prior familiarity with Princeton or Green Lake County. After
online research, | expect to see a quaint, boutique-type community
focusing on local business, arts, nature, and silent-sports type outdoor
recreation. | am especially looking forward to visiting Water Street and
the nature trails. But, | was a little concerned with the focus on yet-
another-Wisconsin-community with snowmobiles.

5.2 COMMUNITY WEBSITE

Grade and Comment on the Community Website for its appearance,
usefulness, and credibility of information.

Two websites appeared as primary sites for Princeton, WI, when using
the search term in Google “Princeton WI.” The Chamber of
Commerce Site appeared first in search listings.

http://www.princetonwi.com/

http://www.cityofprincetonwi.com/

5.2.1

WWW.princetonwi.com

WEBSITE WWW.PRINCETONWI.COM

Grade Summary

B

!

B

The Princeton Wisconsin Chamber of Commerce produces the

www.princetonwi.com Website (Chamber Site).
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Overall, the Chamber Website provided a good overview of the
community with particular focus on demonstrating that the
community has a lot to offer for a small town. The Visitors Guide,
Community Calendar, City Map, and City Profile were helpful.

The Chamber Website used a fairly intuitive division of topics such as
Eat, Stay, Shop, and Things-to-Do. However, for a new person to the
community, the “laundry list” approach to the information display, as
opposed to a mapped approach, was difficult to use and cumbersome.
For example, while the stores, restaurants, or lodgings were listed,
locating the items in proximity to Princeton was difficult. New visitors
needed to click on “Map” to see a general map for each listing with a
single venue listed on the map—that is, not in relation to other venues
or Princeton itself. This became even more cumbersome when several
items were located in neighboring communities without any context
such as the approximate distance to Princeton.

As for the Chamber website — | give it an A. There is a link to a 64-page
visitor guide, full of information for all year. They have obviously taken
the business and tourism industry seriously and have put in a lot of
work on both the site and the guide. | did notice the Chamber photo
album does not have any recent photos (looks like 2011 is most
recent). Tons of useful information and easy to navigate,

WEBSITE WWW.CITYOFPRINCETONWI.COM/

www.cityofprincetonwi.com

Grade Summary
C C -

ity of 5/ kineceton

| e [ @ e  |[Lon
m Weleome to the
-y win

PRINCETON

Fhir Saturday #lea Markol takes jlace w,
Ptk Coven U Fristin 1o foud ks wb

CURRENT EVENTS/INFO 1IN

¥ 1 Thes Gty
Ao i W

taekirg |

Crack out 1 Pt

¢ Subic

Cheth ot the Chamber 6f Comimmts WektiZe for LTSt wnet 160, S0l srwent et mnt
tta oot s atsess] oo hodes Sn) Pasenkz

Tourlsm

Princelon e Markey

TR

The City of Princeton Site contained typical community and local
government information. A calendar, reference to the Chamber of
Commerce Page for events, and typical links to government
departments provided some background. The page also provided
some insights into the community—for example, that a facade
improvement program was in effect and a listing of businesses
(showing support for local business).

However, the home page revealed some potential issues:

» The navigation seemed more orientated towards the
structure of the government as opposed to tasks that a new
resident or visitor would need (how to connect new water
service, who to contact about building a shed, moving to the
area, new resident information)

» the page prominently displayed Cemetery Restoration
information




> the key central part of the page (Welcome to the City of
Princeton) seemingly wastes space telling people how to use
the website rather than providing content

» the content on the home page seems somewhat haphazard
and outdated—the first real item is a 2012 Water Rate Study,
then mention of the flea market, then some unknown links to
a Facade Improvement Program, and then a calendar buried
at the bottom of the page (which on a smaller monitor was
not even evident until discovered by accident)

» the Search feature yielded no relevant documents for
searches such as “new resident” or “how to connect water”

b the Tourism—Events/Organizations Page displayed photos
but many were small and hard to see

» the Disclaimer Link seems to be the Contact Page

b the address and telephone number were hard to find

The issues are mentioned simply to help provide feedback for future
discussion.

As for the City website — | give it a C. | feel it adequately covers all the
basics of a city website. Good layout and decent amount of info, no
trouble navigating through it. Appears to be up to date

5.3 SOCIAL MEDIA

Grade and comment on the usefulness and credibility of information
you obtained about the community through social media.

Grade Summary
B C B

5.3.1 FACEBOOK

https://www.facebook.com/princetonwi
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As for the Facebook page — | give it a B. Appears to be updated on a
consistent basis. Lots of photos and posts of things in and around the
community. Interactive with people who ‘like’ the page.

The Facebook Site maintained the consistent “Scout It Out” branding.
Information appeared regularly updated and current. A visit to the site
on 11 August 2015 showed content updates within the past 21 hours.

Notably, the site updates showed a vibrant and fun community with
varied activities. Themes evident were artists, food, community-
minded events, the flea market, and antique cars.

Overall, the site reflected a community with fun stuff to do.




5.3.2 TWITTER

https://twitter.com/princetonwi
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The Twitter Site appeared basic with some reliable information. The
site also maintained the “Scout It Out” branding.

Unfortunately, the information on Twitter appeared outdated and
inconsistently maintained. A Twitter visit on 13 August 2015 showed
the most recent Tweet on 24 May 2015, The Tweet prior to that was 8
January 2015,

Nevertheless, the images on Twitter were striking and visually
impressive—especially the whooping-crane-related items.

5.3.3 OTHER SOCIAL MEDIA

Searches for other social media sites such as Pinterest, Google+, and
tumblr identified some specific business or groups in Princeton, WI,
but no apparent main sites.

5.4 OTHER WEBSITES OR ONLINE SOURCES

Identify and comment on other websites or online sources you used.
Was there information you looked for but could not find online?

5.4.1 WIKIPEDIA

https://en.wikipedia.org/wiki/Princeton,_WisconsinMapquest

The Wikipedia Site for Princeton, WI contains good, general
background information about the community—albeit reading like an
almanac entry. The demographic information provided good insights
into the overall community and demonstrated a traditional home-
town.

However, there was little information about the Flea Market or
information about other attractions in the community.

5.4.2 TRAVEL WISCONSIN

http://www.travelwisconsin.com/events/shopping/famous-princeton-
flea-market-40706

The Princeton Flea Market section of the Travel Wisconsin Website
contains good information about the Flea Market including dates,
times, and location map. The location map helpfully directs visitors to
the correct location in the community.




In addition, the inclusion, along with approximate travel distances
within Princeton, for dining and lodging options was very helpful for a
visitor—and likely applicable to other events in the area.

5.4.3 GOOGLE MAPS

https://www.google.com/maps/place/Princeton,+WI+54968/@43.852
9306,-
89.1275666,16z/data=!4m2!13m1!1s0x880135c5a3dafa53:0x5536b580
9f0665e2

Google maps provided information on the overall community layout.
However, few businesses or government buildings appeared listed on
Google. Also, there was no easily identifiable information about the
location of the flea market.

5.5 CONTACTING THE TOURISM INFORMATION
OFFICE

If you contacted the community tourism information office or visitor’s
bureau via email or phone, grade and comment on the friendliness and
helpfulness of the staff.

Grade Summary
A A -

| made a call to the Chamber office in Princeton. | give their service an
A. The woman whom | spoke with gave me clear, concise information.
She was very pleasant and knowledgeable. She offered great advice
about lodging options - including a place to stay that is not a member
of the chamber but one she felt would fit with my group making a trip
to the city's Whooping Crane Event.

| contacted the City of Princeton and the Princeton Chamber of
Commerce posing as an individual considering purchasing a second
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home in Princeton. | left a message with the Chamber of Commerce.

The telephone call was promptly returned the next day. | spoke with
the Chamber Director for about 25 minutes. She demonstrated a
mastery of the area, noted the quality of the schools (ranked 18" on
ACT scores), and made several suggestions for a visit. Helpfully, she
responded to my request for nice places to stay in Princeton and even
suggested, which was impressive, some non-Chamber lodging. | found
the latter refreshing (in the line of Miracle on 34* Street—someone
giving an honest answer despite the business aspects of Chambers).
She also offered to send a packet of information. The packet promptly
arrived by USPS Priority Mail, which was impressive. The package
included some very helpful items (in fact, we used several to orient




our team) especially the handy-size 2015 Visitors Guide and the Water
Street Section of the Green Lake Country Visitors Bureau.

| also called the City of Princeton posing as a second-home buyer, The
conversation was helpful and provided tips on checking properties for
liens due to unpaid utility bills. | received information on nice places to
stay in Princeton itself along with information about the schools,
highly rated and proud of them, and the Flea Market. | was also
directed to the Chamber of Commerce for more detailed information.

5.6 IDENTIFY THE SENSE OF COMMUNITY FROM
ONLINE RESEARCH

Identify the sense of community you have from the online research
ONLY. What is your gut reaction? Would you want to visit there with
family or friends? Does this community seem to welcome you or others
to visit or live there? Why or why not?

Gut reaction — | would visit this community on my own without having
it be a part of the First Impressions partnership. | think the chamber
website did a great job of “selling” the community and presenting a lot
of information about the events and activities happening in the area.

You get a real sense about some of the amenities the town has to
offer through the photo albums — albeit, more updated pictures would
be preferred. It appears to have a good collection of things for people
of various ages and interest levels to engage in during a trip — nature
sites, silent sports (biking, birding) specialty shopping, dining, and a
few unique events that pigued my interest such as the rubber chicken
fling and whooping crane festival.

My gut reaction is cautious optimism. This lools like a pretty cool
place. There is obviously a sense of pride. But there is also some
evidence of unfocused identity—is this a boutique community focused
on nature, good food, and boutique shops or simply another winter
motorsports center? | have high hopes for Water Street and some of
the advertised dining options. | am also very intrigued by stores such
as Princeton Audio, All in Good Taste, and Twigs Fine Goods. | also like
the focus on nature and parks including the Whooping Crane Festival.
This might be a good get-away weekend type of place for those
seeking quiet (but see motorsports comments).

The community felt welcoming.

10
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6 10 MINUTE IMPRESSION

Enter the community through the designated route and take a 10 from the Tiger Brewing and repainting the tiger would brighten up
minute drive without stopping. What was your first impression? Find a that location. Also some very beautifully constructed churches.

place to safely pull over to the side of the road and write down what
Coming to town had good signs to tell were to go on 23, but not so

you felt about the community based on your first impressions.

much on 73. The town looked clean and welcoming.
The town appears a typical, small, central Wisconsin town.
Approaching from the southwest entrance on Route 23, the houses
appeared small and perhaps lake-style cottages with a mix of trailers
and challenged properties. There was an impressive church and well-
cared for cemetery. The initial drive-through of the town cemented
the impression of a rural, central Wisconsin community—a small
grocery store, the ubiquitous Dollar Store, and a smattering of small
shops. Surprisingly, a number of properties appeared for-sale. Traffic
was also surprisingly heavy. The flea market on the eastern side of
town seemed to attract a diversity of participants. The streets had
banners and directional signage showing a central theme tying the
disparate parts of town together. In all, the First Impression was one
of a typical small town with some challenges but pride in the
community.

Initial reaction was the amount of traffic for a smaller community. Not
necessarily congested nor cumbersome, but definitely a sense that the
community was alive with activity in the park / flea market area. The

traffic was also a mix of car and pedestrian/bicycle. Noticed some
recreation areas in residential places - parks, playgrounds. Saw some Figure 5: R P v—
historic buildings that could use some exterior work like the water

works office and the Tiger Brewing building. Clearing the trees/brush

11
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The team reviewed four apparent entrances to Princeton. 4, Route 73 in the northwest.
1. Route 23 from the southwest The entrances were typical of what one might expect. Entrances 1,2,
2. Route 23/73 from the southeast and 4 were all adequate. After reviewing the entrances, Entrance 3
3. Route 3/County J from the northeast may not be a main entrance and was a challenge to navigate due to

12



the lack of signage and the fork in the road. Overall, limb and weed The landscape was nice with the wooded area and river view from the

clearing and signage revisions may be helpful. highway. Simple signage entering the city.
7.1 ENTRANCE 1: ROUTE 23 NORTH (SOUTHWEST) 7.2 ENTRANCE 2: ROUTE 23-73 NORTH
(SOUTHEAST)

Primary entrance to community arriving from the southwest and

Montello. Primary entrance to community arriving from the southwest on Rt

23/73. Arrival near the schools and Fox Travel Plaza.

Grade Summary
C C B Grade Summary

C C C

Figure 6: Southwest entrance

Figure 7:Southeast entrance

Little signage, unclear where-to-go, some properties in disrepair. Nice
church to left closer to town.

13



Some signage but obscured by trees. Heavy traffic. Closer to town 7.4 ENTRANCE 4: ROUTE 73 SOUTH (NORTHWEST)
branded Princeton sign. Street light banner themes

Primary entrance to the community arriving from the northwest. Area

Organization board appears to be a loose collection of images/logos. near the construction equipment facility and water tower.

No real sense of cohesiveness to that signage. Also some limbs/brush
that could be cleared from the city sign.

Grade Summary

7.3 ENTRANCE 3: ROUTE 3/) SOUTH B B ¢
(NORTHEAST) Nice Princeton sign
Secondary entrance from the northeastern side of town and north of Organization board appears to be a loose collection of

the Piggly Wiggly.

Grade Summary
D C C

Possibly not a main entrance. No signage. Fork in road confusing.

Figure 9: Northwest entrance by construction repair company

images/logos. No real sense of cohesiveness to that signage. A
random truck rotating on a dock near an industrial site. Not visible
from the roadway, but when you turn in towards the small park
area near the water you can notice it.

Figure 8, fork in road: Northeast entrance

14




8 DOWNTOWN OR CENTRAL BUSINESS DISTRICT

We considered the Water Street area as the primary downtown
district. Water Street reflects a community commitment to improve
and revitalize a downtown area—and did a nice job of it. The flowers,
Megow Park, nice sidewalks, ample parking (with no signs with
complicated or annoying parking regulations), improved facades, and
unexpected stores were a nice treat. Easily walkable and with caring
store owners (with great customer service skills), Princeton is a nice
place to spend a stress-free afternoon.

As with any downtown, improvements are always possible. Empty
store fronts beset many small communities. Focused on tourism, the
downtown may not be practicable for typical resident needs—with
limited shopping options for day-to-day needs. The downtown also,
somewhat surprisingly for a visitor, makes little use of the Fox River
frontage.

The potential improvements aside, Princeton is obviously working
hard and achieving success with an unexpectedly interesting
downtown.

8.1 APPEARANCE OF BUILDINGS, DISPLAYS,
SIGNAGE, STREET-SCAPE

Grade and comment on the overall appearance of buildings, displays,
sighage, street-scape.

Grade Summary
B B A

Water Street buildings in good condition and with obvious upkeep.
Nice directional signs throughout town in main areas of traffic. Water
Street had ample brochure holders throughout downtown. Water
Street had nice street-scaping with planters (well maintained) and nice
clean appearance with period style lighting. General town was in good
condition but some deteriorating properties. Streets in decent

condition and ample parking (without annoying no parking or time
restrictions making one feel welcome)

Of the businesses that were open, very good presentation of most
store fronts. Enjoyed the added color of hanging baskets on the street
light posts. Noticed right away that there were no street signs
obstructing the sidewalk (i.e., 2-hour parking, no parking, etc). | liked
the placement of trash cans, either set back against a building or to
the side of a building - making room for pedestrian traffic and not
cluttering the sidewalk. Enjoyed the consistent theme/style with city
benches - the tan and green color scheme. Friendly dogs everywhere
along Water Street. When turning on to Water Street from Main
Street (near the wood craft supplies), buildings in that area appear run
down and don't give the best image of what the rest of that street
looks like. There is a big white space where a mural could draw more
people who come to town from that way. Also noticed a Princeton
mural on the side of a building on Water Street that could use some
paint touch-ups.
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It was very hice; well kept up.

Figure 10: Flowers in streetscape

8.2 SHOPPING OPTIONS

Grade and comment on the variety of shopping options.

Grade Summary
C B B

Water Street showed obvious signs or hard work to build a destination
place. Shopping options interesting for a day visit and for tourists.
Visited grocery store and adequate supplies for a town this size. There
appeared to be limited practical shopping options such as clothing,
hardware, and basic household necessities. Places were clean and
safe.

There is actually quite a variety along that stretch on Water Street -
furniture, clothing, audio, arts/crafts, gift items and dining options. As
someone who is not typically one who goes on shopping trips, | found
myself entertained with visiting with each business and its staff, The
Piggly Wiggly had a much wider selection than | had anticipated. A
good mix of local/state goods and a nice array of ethnic options.

All kinds of shops.

WATER <TR ET

e WATOn M%’H

Figure 11: Gaudy but effective signage

8.3 CUSTOMER SERVICE

Grade and comment on the customer service you received during your
visit

Grade Summary

A A A
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First Impression Report—Princeton, \

Everyone was so nice and helpful.

Shop owners were friendly and helpful. Despite being fairly busy, all
shop owners talked with visitors and directed visitors to proper
locations if a service was not available (such as restrooms).

Every store | stepped in to, the people greeted you with friendly
service. | think they are all very used to dealing with a tourist crowd
and understand out of towners are visiting and browsing. | never felt
pressure from any business or any vendor at the flea market. Most
people were willing to talk about themselves, their business, and how
they got to be a part of the community. | actually got to watch an
impromptu demonstration on arrow making. A few questions later |
learned more about turkey feathers than | ever thought | would know.

8.4 SIGNAGE ;

Grade and comment on the signage

Grade Summary
A C C

Nice town signage with common theme. Well-kept and well-

positioned for the most part.

Nothing really stood out to me as far as signage. As noted, the lack of
2-hour parking or no parking signage was actually a good thing as |
think that took away distractions from visitors, Street signs (Water
Street, Main Street, etc) were well labeled and visible.

Good street signs

Figure 12: Typical downtown signage

8.5 WINDOW DISPLAYS

Grade and comment on the window displays

Grade Summary
C B B
Shop owners took obvious efforts to create nice window displays. The

stores with displays were generally well done, But a number of empty
storefronts marred the overall impression.

| really liked what some businesses had along their store front with
chalk boards for messages. A lot of the window decor seemed to be up
to date, not worn down or out of date. The variety and styles helped
give each store its own unique feeling.

Shop had good looking windows.
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8.6 QUALITY OF MERCHANDISE AVAILABLE

Grade and comment on the variety and quality of merchandise.

Figure 13: One of many nice \.Nl'ndow displays

Grade Summary

C

B

C

For a community this size, the offerings were probably adequate. A
real division between boutique-type tourist stores vs. every-day
needs. Grocery was stocked with a mixture of local and regional
goods but selection, as to be expected, was limited. Few general
merchandise options observed. Drug store adequate,

There was a good selection of local, handmade items - furniture,
artwork, crafts, etc. | think the items that were offered gave a good
representation of not just that region but the state as a whole.

Merchandise looked like good quality.

8.7 MIX OF FACILITIES AND SERVICES

Grade and comment on the mix of facilities and services in the
downtown (housing, professional services, retail, recreation,
accommodation, industry, parks, etc.).

Grade Summary
C C B

Generally, what one might expect in a small town. At least two law
offices, one medical facility, a pharmacy, and ample parking. Housing
seemed primarily single family and located throughout town. Some
small parks and a unique niche park such as MeGow. Oddly, not much

waterfront activity despite proximity to Fox.

| honestly did not notice a lot of housing options in the downtown
area. Mostly retail and dining for the downtown stretch. Even though
it could be considered retail, | did like a pharmacy/drug store
downtown along with a health center. Looks like there is a bowling
alley downtown. The nice little park/gazebo area by the Buckhorn was
very peaceful. Outside of retail and dining, not many other options for
professional services open that day.
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8.8 EVENING AND WEEKEND HOURS

Grade and comment on the accessibility of downtown merchants
during evening and weekend hours.

Grade Summary
C B C

Shops seemed open consistent with sole proprietorships—basic 8
hour day. Shops were open on Saturday during visit. Some evening
hours. Main grocery closing at about 9PM.

Did not get much of a chance for evening hours, but on a Saturday
many of the businesses downtown were open. Did take notice of
some store hours, like that some had extended hours on a Saturday.

8.9 PARKING

Grade and comment on the quality, availability, or necessity for
parking in the downtown.

Grade Summary
A B B
Ample parking, convenient, and no annoying or complicated parking

regulation signs with odd limits or Byzantine parking instructions. Nice
mix of on-street and off-street parking in close proximity.

| felt there was adequate parking downtown - both on the main road
and side roads. | think the area near the boat landing could be cleared
up and used as a parking lot to remove some cars off street.

Good parking and a lot of it.

Figure 14: Ample parking and refuse container

8.10 WALKABILITY

Grade and comment on the walkability (presence or absence of
footpaths, sidewalks, pedestrian rights-of-way, crossings, building
access) of the downtown.

Grade Summary
B A C

Easy to walk with well-marked crossings. Polite vehicle operators

respected crossings and yielded. Walked much of downtown and side
streets. Sidewalks on both sides of street nice. Was able to easily walk
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from Water Street to Flea Market and grocery (and government
offices).

Wide, clear, clean sidewalks made walking and traveling downtown
very easy. Few, if any, obstructions for pedestrian traffic.

8.11 LIGHTING

Grade and comment on the quality (appearance, adequacy, etc.) of
lighting in the downtown.

Grade Summary
B B A

Lighting seemed adequate. Period-style lighting in main downtown
gave nice ambiance. Seemed adequately lit—but may impede night
skies.

| like the look of the light posts. Also enjoyed the hanging basket decor
on the lights. Our day time trip did not allow for inspecting lighting at
night.

It looked like it had good lighting, but | was there in the daytime.

8.12 NATURAL ENVIRONMENT IN DOWNTOWN

Grade and comment on the quality of the natural environment in the
downtown (trees, flower plantings, pocket parks, green spaces, etc.)

Grade Summary
A A A

Throughout downtown and surrounding areas, some trees, nice flower

planters on poles, clean sidewalks, Megow Park a nice pocket park.

But, river largely inaccessible and Black Ridge Trail unmarked (on
Farmer Street)--needed to ask a friendly neighbor

| loved the gazebo and park area next to the Buckhorn. Very brightly
colored flowers, add a serene feeling next to the river front. There
may not have been many other green spaces in that area, but that one
made up for it. Also noticed that there were fewer bugs than |
expected being so close to the river.

It was so good with lots of green space.

20



Figure 16: Apparent entrance to Black Haw Trail, unmarked

8.13 SOCIAL SPACES DOWNTOWN

Grade and comment on the quality of social spaces in the downtown
(indoor or outdoor cafés, shaded outdoor seating areas, pubs, diners
etc.)

Grade Summary
C A C

For a town this size, a typical mix of cafes, bars, and small eateries.
Horseradish was cool. The Hot Dog Shop was also something different.

Again, the gazebos provided a great element for sitting and socializing.
Seating in front of and to the side of stores gave guests plenty of space
to rest. It was an overcast day, so unsure about shaded areas.

lmwﬂ? .'
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8.14 DOWNTOWN & TOURISM

Does the downtown or central business district play a role in tourism?
Is there potential for it to play a greater role? What evidence did you
see or not see that leads you to this opinion?

The downtown seems to be a primary tourism component of the area.
With some additional development, perhaps the downtown could be a
larger draw. Some empty store fronts offer development potential.
Adding side street stores might be helpful. Provide some river

oriented access.

The downtown plays a big role in tourism with the variety of specialty
shops and dining options. | feel there are a few places that could be
addressed for revitalization - the empty lot near the boat landing with
grass/shrubbery growing on it, and the west end of Water Street/Main
Street where the road bends leading into the downtown corridor. |
think cleaning up that area would give a better presence as you enter
the downtown from the west.

Figure 17: Princeton streetscape
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9 RETAIL

Princeton, as many small towns, retains a retail sector that covers
most of the basics. Unlike other small towns, Princeton also focuses on
tourism-related retail trade—as evident with the Water Street stores
and the Flea Market areas.

The retail seems serviceable. Notably, Princeton seems to have
intelligently focused retail in specific areas rather than simply
encouraging ineffective retail “sprawl.” Yes, improvements could be
made, and notably the community seems to be trying to revive a
downtown hardware store, but for communities of this size, Princeton
has some notable accomplishments.

9.1 MIX OF RETAIL

Describe and comment on the mix of retail shopping available in the
community (malls, specialty shops, strip malls, big box stores).

Consistent with a small town, there was limited availability of retail
shopping. A basic grocery. A small strip mall. A Dollar Store. Some
boutique downtown stores. A pharmacy.

The downtown area had a variety of specialty shops that would appeal
to visitors. The archery shop appeared to he the most noticeable
specialty store off of Water Street. No malls or big box stores. Strip
mall near Piggly Wiggly housed some professional services - sort of a
community commercial district away from the tourist draw of the
downtown.

Small. Specialty shops good.

Figure 18: Part of downtown retail sector

9.2 RETAIL NEEDS SERVED OUTSIDE COMMUNITY

What retail goods do local residents appear to need to travel outside
the community to find?

Probably basic clothing, household supplies, healthier groceries,
recreation.

I think the grocery store handles a lot of the basic food/household
needs. Really only noticed the one clothing shop downtown - but did
not see much, if anything, for men's clothing or every day clothing.
Not sure to what extent that any auto places in town have as far as
auto parts or accessories. The Fox River Travel Plaza (travel center)
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appeared to be the only fast food option. Also didn't see a place for
general office supplies

Building materials, appliances, and clothing.

9.3 MISSING STORES OR SERVICES
What stores or services were missing that you would expect to find?
Basics seemed covered.

Kind of surprised | did not find a book store. | know some shops had
books, but more for kids or antique/history.

Hardware

9.4 UNUSUAL OR UNEXPECTED STORES OR
SERVICES

What retail stores or services did you find that were unusual or
unexpected for a community of this size?

The boutigue style stores were a surprise. Daiseye focus on
sustainable and fair trade goods. Twister and other stores were a
surprise. Nice ice cream shop on west side of Water Street.

Having an actual chamber office with a staff on-hand was surprising.

Did not expect to see as many Amish goods as | did.

Princeton audio.

9.5 RE-USE STORES

Are their stores or other outlets where residents and visitors can go to
reuse, resell, and/or recycle goods (e.g., clothing, electronics,
household items, etc.)?

Flea market seemed an outlet for used goods. Someone in our group
did point out a re-sell store, but | did not enter.

9.6 STORES WHICH YOU WOULD TRAVEL 30
MILES

What stores in this community would you travel a distance of more
than 30 miles to patronize?

Daiseye, Princeton Audio, Twister.
GREEN3

| did not get a chance to try the hot dog stand. | am really curious
about the different styles they offer. The audio shop was also closed
by the time | made it to that part of town, | would enjoy checking that
out some time.

9.7 OVERALL CONDITION OF RETAIL SECTOR

Grade and comment on the overall condition of the retail sector.

Grade Summary
& B B

This is hard to grade. For day-to-day retail needs, a C to D. For tourists,
probably a C.
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| feel there is enough variety to handle the basic needs of residents
and specialty shops to accommodate guests.

9.8 QUALITY OF RESTAURANTS

Grade and comment on the variety and quality of restaurants.
Comment on location, cost, and types of foods available.

Grade Summary
C C B

As far as the downtown goes, a handful of dining options within a

short distance. The price was reasonable with a decent selection.

Some basic bars with bar style food, a café (Once in a Blue Moon), and
unique venues like Horseradish and Walk the Dog. Centrally located.
Reasonable cost. Basic types of food. Nice ice cream stand.

9.9 QUALITY OF GROCERY STORES & OTHER
RETAIL FOOD

Grade and comment on the variety and quality of retail food outlets
(e.q., grocery stores, superstores, convenience stores, gas stations.)
Comment on location, cost, and types of foods available.

Grade Summary
D = C

LOCAL-FRESH-SUSTAINAB ¢
I.eﬁuce and Greens _J

Figure 19: Locally & Regionally Sourced Foods at the local grocery store
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9.10 GROWING FOOD

Comment on any apparent ways that residents grow their own food or
access food through local farms (e.q., community gardens, backyard
gardens, farmers markets, community supported agriculture farms or
drop sites).

Noticed local and regional food items in the grocery store (produce
from a neighboring community, meats from a local packaging plant,
state/area beers and cheeses). Did not notice any community gardens.
Flea market had a nice mix of local vendors and food options.

Some small gardens at homes. Flea Market included fresh produce.
Mention of a Wednesday Farmers Market but not there on
Wednesday so could not assess.

Figure 20: Locally grown foods at he Iea Market
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10 TOURISM

Princeton appears to focus strongly on tourism. Located in a scenic
region with ample wildlife, including unique fauna such as the
whooping cranes, Princeton has potential for silent sports tourism and
for tourists seeking the quiet and solitude of a small town. Walking
Water Street with clean and neat streetscapes, the flea market with
eclectic offerings, or just driving around the area (and seeing wildlife),
Princeton has tourism potential.

Areas for potential improvement or opportunity include restoration of
the apparent brewery complex just south of Water Street with a local
brewery, better integrating the Fox River Waterfront into the tourism
offerings, and assuring adequate upscale lodging in close proximity to
the downtown. Overall, the downtown, as a tourism destination may
need additional attractions to enhance the lure of the community.

10.1 UNIQUE FEATURES OR POPULATIONS
What unique features or populations exist in this community?

The Amish have a presence in the community at the flea market and
with wooden furniture sold in at least one store downtown. The Fox
River adds recreation (saw a few people fishing on it) and the wildlife
(whooping cranes) have a unique story in the community.

Water Street and the Fox River.

10.2 COMMUNITY SLOGAN OR BRAND

Does the community have an identifiable slogan/brand?

The same image is used on some community entrances and found on
banners hanging from street lights. Not noticed as much in the
downtown area.

Yes. “Scout It Out” and the blue banner theme throughout including
directional signs and posters on banners. Also connected to website.

Shop, dine, play, stay.

Figure 21: Novel signage on streetlamps and rubber chicken theme
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10.3 STRONG TOURISM SECTOR

Does the community appear to have a strong tourism sector? Why or
why not?

Given bhoth the vehicle and pedestrian traffic on the day of our visit, |
would say the community has a strong seasonal tourism draw. A good
crowd at the flea market (despite some rain/mist) and businesses
staying busy downtown during the day. | would say more retail
tourism, although nearby campgrounds appeared to have many
visitors.

The town appears to be trying diligently to build a tourism trade. But
the target market is unclear--boutique stores in Water Street, no
apparent silent sports activity (bikes, kayaks, canoes), and then a Flea
Mark